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Survey Overview

Completion / Dropout
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. Please complete the demographic questions below by
checking the ...

40% 0.37
35% —+ 0.33
30% —+

0.23

25% —+
20% —+
15% +

1 o) 41
0% 0.06

0% - |

Gillette Meyersville Millington Stirling
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Age:

50% T 0.47
45% +
40% +
35% —+
30% —+
25% —+
20% +
15% —+

10% —+
0.04 0.06

5% —+

below-30 31-49 50-69 over 70

0.43
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Years lived in Long Hill Township

35% T

30%

25%

20%

15%

10%

5%

0%

1-5 6-10 11-20 more than 20  all my life
QuestionPro
* Online Research Made Easy™



Children currently in or who will attend Township Schools
(grades 1-8)

70% T

0.59

60% -

50%

40% -+

30% —+

20% —+

0.15

0.07

. .

none 1 2 more than 2

10% —+

0% -
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| commute to work outside of Long Hill Township. Select all
that ap...

90%
80%
70% —+
60% —+
50%
40% +
30% —+
20%
10%
0%

0.78

0.02

by train by car pool by my car by bus
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If you live and work in Long Hill Township (Optional)

35%
0.31
30% +
259, - 0.24 0.24
0.2

20%
15% —+
10% —+

5% —+

0% I I |

| work in town | work from home | work from home | am a homemaker
full time part time
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If you are retired or planning to retire in five years how much
tim...

80% 0.73
70% -+
60% -+
50% -+
40% -+
30% -+
20%
10%
0%

0.19

0.08

None (I plan to move)  Not much (I will spend A lot (my family/friends
most of my time are nearby)
elsewhere)
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1. Which current characteristics of Long Hill Township

will be imp...
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1. Access to Passaic River and Great Swamp

45%
40%
35% —+
30% 0.27
25% —+
20% +
15% —+

10% + 0.06
5% &

Relatively Important Very Important No Opinion
Unimportant

0.28
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2. Access to three NJ Transit rail stations

0.33

0.52

0.03

m

60% -
50% -+
40% -+
30%
20% -+
0.12
10% + -
0%
Relatively
Unimportant
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3. Access to |-78/1-287 and the tri-state employment
hubs

70% —+

0.63

60% —+
50% —+
40% +
30%
20% +
10% —+ 0.06

0.01

Relatively Important Very Important No Opinion
Unimportant
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4, Community spirit and volunteerism

50%
45% |- 0.44 0.44
40% -+
35% —+
30% —+
25% —+
20% —+
15% +
10% - 0.09
5% | - 0.02
0% | | o
Relatively Important Very Important No Opinion
Unimportant
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Good schools

0.73

0.02
——|

5.

80% T

70% -+

60% -+

50% -+

40% —+

30% -+

20% -+ 0.18

10% - 0.07

2 o

Relatively Important
Unimportant
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6. Green “look and feel”/ open spaces

80% T
0.71
70% —+
60%
50% —+
40% -+
[0) 1
30% 0.22
20% +
10% —+ 0.06 0.01
0% e | o ——
Relatively Important Very Important No Opinion
Unimportant
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7. Lower home prices than neighboring towns

40% T 0.37
35%
[0) 1
30% 0.26
25% —+
20%
15% —+
10% + 0.07
0% I | |
Relatively Important Very Important No Opinion
Unimportant
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8. Our “semi-rural” historical heritage

50% - 0.47
45% +
40% +
35% —+
30% —+
25% —+
20% -+ 0.17
15% -+
10% +
5% —+ 0.02

0% | | | —

Relatively Important Very Important No Opinion
Unimportant

0.34
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9. Residential neighborhoods

60% - 0.57
50% —+
40% -+ 0.36
30% —+
20% —+
10% - 0.05
0.01
Relatively Important Very Important No Opinion
Unimportant
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100% -
90% -+
80% -+
70% -+
60% -+
50% -+
40% -+
30% -+
20% -+
10% + 0.01
0% ;

10. Safe place to live

0.09

0.89

0.01

Relatively
Unimportant
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11. Tree-lined roads

60% 0.56
50% —+
40%
0.33
30% -+
20% -+
10% - 0.09
-
0% | | I ]
Relatively Important Very Important No Opinion
Unimportant
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12. Town Services (Stirling Lake, Library, Kantor Park, etc,)

70% T

0.61

60%
50%
40%
30%
20% —+
10% -+ 0.07

0.01

o - —

Relatively Important Very Important No Opinion
Unimportant
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. Which current issues affecting Long Hill Township

should the M...
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13. Encourage development of the Valley Road
commercial corridor in...

50%
45% - 0.43
40%
35% +
30% -+
25%
20%
15% +
10% +
5% T
0%

Strongly Disagree No Opinion Agree Strongly Agree
Disagree
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14. Ensure that new commercial development is
environmentally respo...

50% T
0.44

45% + 0.42
40%
35% —+
30% —+
25% —+
20% —+
15% —+
10% —+
59 - 0.03 0.03

0%

0.09

Strongly Disagree No Opinion Agree Strongly Agree
Disagree
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15. Ensure that new commercial development is
architecturally consi...

50% -+ 0.46
45% +
40% +
35% -+
30% +
25% -+
20% -+
15% +
10% +
5% -+
0%

Strongly Disagree No Opinion Agree Strongly Agree
Disagree
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16. Improve the visual appeal/architectural quality of
existing com...

60%

0.49

50% -

40% +

30% —+

20% +

10% +

0%

Strongly Disagree No Opinion Agree Strongly Agree
Disagree
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17. Provide more commercial ratables to offset local
government costs

40% T
35%
30%
25%
20% —+
15% +
10% +
5% —+
0%

0.35

Strongly Disagree No Opinion Agree Strongly Agree
Disagree
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18. Provide more active recreational facilities (tennis
courts, etc.)

40%
35%
30%
25%
20% +
15% +
10% +
5% —+
0%

0.36

Strongly Disagree No Opinion Agree Strongly Agree
Disagree
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19. Provide more passive recreation (walking/biking trails)
within ...

50%
45% +
40%
35% —+
30% —+
25% —+
20% +
15% —+
10% —+
5% —+
0%

0.45

Strongly Disagree No Opinion Agree Strongly Agree
Disagree
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20. Provide more recreational access to the Passaic River

35% 0.32
30% —+
25% +
20% +
15%
10% +
5% —+
0%
Strongly Disagree No Opinion Agree Strongly Agree
Disagree
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21. Re-develop aged industrial sites (such as TIFA and
Thermoplasti...

60%

0.54

50%

40% +

30% —+

20% —+

10% +

0%

Strongly Disagree No Opinion Agree Strongly Agree
Disagree
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22. Mitigate the potential damage from serious flooding

50% T
45% - 0.43
40% -+
35% +
30% -+
25%
20%
15% +
10% +
5% T
0%

Strongly Disagree No Opinion Agree Strongly Agree
Disagree
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V. Which emerging issues potentially affecting Long Hill

Township ...
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23. The impact of future changes in Long Hill Township’s
residentia...

70% T

0.62

60% -

50% -+

40% +

30% —+

0.22

20%

10%

0%
Not Worth considering No Opinion Worth considering
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24, The impact of future changes in Long Hill Township’s
school pop...

90%
80%
70% —+
60% —+
50% -
40% —+
30% —+

20% + 0.13
0% 0.08

T osm o R

Not Worth considering No Opinion Worth considering

0.79
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25. Providing additional age-appropriate, less expensive
housing fo...

50% T
45% —+
40% —+
35% +
30% +
25% +
20% -+
15% +
10% +
5% T
0% - I |

Not Worth considering No Opinion Worth considering

0.45

0.25
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26. Providing additional life-style-appropriate, less
expensive hou...

45% 0.42
40% +
35% -+
30% -+
25% -+
20% —+
15% +
10% +
5% —+
0% - | |

Not Worth considering No Opinion Worth considering

0.33

0.25
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27. Making Long Hill Township attractive to new home-
buyers seeking...

80% T

0.72

70%
60%
50%
40%
30%
20%
10%

0%
Not Worth considering No Opinion Worth considering
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28. Making Long Hill Township attractive to new home-
buyers seeking...

70% T 0.66
60%
50% —+
40%
30% —+

20% - 0.17 0.17

10% —+

0% - } |
Not Worth considering No Opinion Worth considering
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209. Increasing wastewater capacity to enable future

growth
60% T 0.56
50%
40% -+
30% 0.27
20% - 0.18
10% —+
0% - } |
Not Worth considering No Opinion Worth considering
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30. Providing additional tax ratables to offset the cost of
government

70% T 0.65
60% -+
50% -+
40% +

30% —+

0.23

20% —+

0.12

10%

0%

Not Worth considering No Opinion Worth considering
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31. Providing a wider range of shopping/dining choices
for local re...

70% T 0.65
60% -+
50% -+
40% +
30% -+
20% + 015 0.15

10% —+

0% - } |
Not Worth considering No Opinion Worth considering
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